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UK - Panorama general y actual

75.2% han recibido una dosis de la vacuna y un 50.2% de |la poblacion ha recibido la
vacunacion completa.

Se espera que para el 18 de julio todos los mayores de 18 anos hayan recibido su primera
vacuna y todos los mayores de 40 anos la dosis completa.

El 19 de julio es la nueva fecha marcada por el gobierno del Reino Unido para levantar
todas las restricciones sociales.

Inglaterra ha impuesto un sistema de semaforo para la entrada de viajeros internacionales
la cual esta en constante revisidn: Rojo, Ambar y Verde

Se plantea introducir los viajes sin cuarentena para las llegadas de las personas con doble
vacunacion desde paises de la lista ambar antes del 26 de julio.
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Sistema del Semaforo - UK

« Green

* No se necesita cuarentena
* Test de salida del pais

* Test del dia 2

Islas Baleares
Barbados
Bermuda

Islas Caiman
Islandia
Madeira

Malta

Nueva Zelanda
Singapur

« Amber

* 10 dias de cuarentena en casa
e Testdia2 & 8

* Test & Release Scheme

Argentina
Bahamas

Cuba

Canada

El Salvador
Estados Unidos
Guatemala
Jamaica
México
Nicaragua

N
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e Red

* 14 dias Cuarentena obligatoria en hotel
e Testdia2 &8

* No aplica Test & Release scheme

Argentina

Brasil

Chile

Colombia

Costa Rica

Republica Dominicana
Ecuador

Panama

Peru

Paraguay Interface Tourism

Spain
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2019 vs 2020 Datos sobre el Turismo Emisor

www.chile.travel

Viajes Internacionales Realizados: 2019 93.1 millones
2020 23.8 millones (76% menos)

Derrama economica: 2019 62.3 billones de pounds
2020 13.8 billones de pounds (78% menos)

Principales Destinos: 2019 Espana (19.5%), Francia (11,1%), Italia (5,5%),
Estados Unidos (5,2%) y la Republica de Irlanda (5,1%).

2020 Caida sin precedentes: Norte América (-81%) Europa (-74%) y Otros
paises (-73% )

Fuente: Office for National Statistics — International Travel and Tourism
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Motivo de viaje al extranejero (2000 to 2020)
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Holiday (thousands) Business (thousands)

Visit Friends or Relatives (thousands) Miscellaneous (thousands)
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Fuente: Office for National Statistics — International Travel and Tourism



Viajes a Latinoamérica (2012-2019)

Number of visits in thousands

Fuente: statista
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Las ganas de
viajar de los

Britanicos nunca

han sido mas
grandes

63%

Of UK travelers hope to
travel overseas for a
summer holiday this year

Original Travel
February 2021

32%

of UK travellers plan to
increase the length of any
holidays planned for 2021
and beyond

Travel Consul
January 2021

Of UK travelers plan on
spending more money on
travel this year

Global Web Index
March 2021

85%

of UK TripAdvisor.com
visitors in January were
planning international
breaks for 2021

TripAdvisor
January 2021
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INTENCION DE VIAJES
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* Uno de cada tres adultos del Reino Unido tiene la intencion de irse de vacaciones al
extranjero en 2021.

* Es mas probable que las personas de entre 25 y 44 anos reserven
* El45% de los padres con hijos tienen la intencion de viajar.

* El43% de los operadores turisticos encuestados del Reino Unido e Irlanda esperan un
mayor numero de reservas

* El14% ya esta viendo un mayor numero de reservas como resultado de la vacuna.

* Alrededor del 60% de los encuestados dijeron que probablemente reservarian con un
operador especializado, en comparacion con el 38% en 2019.

Interface Tourism
Spain

Source: Travel Weekly, AITO, ABTA



TENDENCIAS 2021

El viajero britanico se muestra optimista para viajar a partir de Julio 2021
PIaneaC|0|’1 Ylajes Internacionales Consideraciones al planear un viaje
Proximos 12 meses internacional
30%
Resting and relocation | 759%
25%
- E i hildren i ivities th
20% 19% ngaging my children in activities that are _ o
17% specialized for them 65%
. 15% 14%

15% 199%
10% 9% 6% Seeing unique attractions 59%
5% 3% Increasing my knowledge/understanding of _ o

1% other cultures 52%
0% -

§ g 5 E E § g g g 5 3 g satisfying a sense of adventure ||| GGG 248%

Base: Respondents who are likely to take an international trip in the next 12 months

Interface Tourism
Source: Brand USA/Engine, custom study

Spain




TENDENCIAS 2021

TOP 10

overseas destinations

peo|>kie-n|>-,2)r:2 11=° visit MOTIVOS DE VIAJE:

1
2
3

4

10

SPAIN (33%)

FRANCE (19%) _ V|aJes.
Multigeneracionales

i (Familia)

ITALY (16%)

GREECE (14%)

PORTUGAL (9%) . _

Viajes a Medida

GERMANY (8%) (Lujo)

CROATIA (5%)

NETHERLANDS (4%)

AUSTRALIA (4%)

Base: Respondents who are likely to take an international trip in the next 12 months
Source: Brand USA/Engine, custom study

Viajes de ultima
hora

Aventuray
Naturaleza

IH

“Slow Trave

Gastronomia

X
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Transformaciony
Bienestar

Regresar a sus
destinos favoritos

Interface Tourism
Spain




Los viajes en
familia una
tendencia
clave

3X

More searches for ‘family’ travel
in 2020 compared to 2019

Airbnb

64%

Of British parents wish they had
more time to spend with the
whole family

OnePoll.com

79%

Of Virtuoso’s Instagram followers
want to spend summer holidays with
family following the pandemic

Lonely Planet
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75%

Of Europeans will use their next trip for
spending time with their families or
partners

ETC, February 2021

70%

Of UK families had taken a
multigenerational holiday pre-COVID-
19

Virgin Holidays

Interface Tourism
Spain




’3,;
Chile’}

www.chile.travel

Interface Tourism
Spain



X

Chile’}

BRITISH TRAVELER
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Vacacionistas por edad Viajes al exterior por género

#0-14 =1524 2534 w3549 w5064 = Masde 65 ® Londres = Escocia Gales = Sin especificar = Resto de Inglaterra s Hombres = Mujeres

Interface Tourism
Spain

Fuente: ONS




BRITISH TRAVELER
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9.7 n IghtS are the nights UK residents were abroad during 2019

£670 Is the average they spent per trip

£23.43 billion £4.91 billion %1117 I

2010 2009

£25.16 billion BRI BL EE £5.32 billion l

£25.19 billion £5.74 billion £5.68 billion I

£25.31 billion £6.04 billion £5.78 billion !

£27.34 billion £5.94 billion £6.48 billion .

£28.87 billion £5.83 billion £6.95 billion

£30.53 billion £7.39 billion £7.01 billion

£34.28 billion £6.63 billion £8.13 billion

£36.94 billion £6.48 billion £9.43 billion .

£39.7 billion £6.86 billion £9.78 billion .

2019 2018 2017 2016 2015 2014 2013 2012 2011

£43.36 billion £6.26 billion £10.5 billion .

o

£5 billion £10 billion £15 billion £20 billion £25 billion £30 billion £35 billion £40 billion £45 billion £50 billion £55 billion £60 billion

Interface Tourism

@ Holidays @ Business Visiting friends or relatives () Miscellaneous Spain
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Los agentes de viajes
Son mas importantes
gue nunca

57% 20% 82%

; - of tour operators are
of over 65's feel more likely to a use very likely or likely to
more confident a travel sell destinations,

using a travel professional now resorts and hotels they
professional than in 2019 haven't previously
ABTA, December considered
ABTA, December Travel Weekly, July
2020
2020 2020

B
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53%

of tour operators are
using tourist boards
to help them cope
during the crisis
Travel Consul,
January 2021
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PRINCIPALES PARTNERS PARA CHILE

www.chile.travel

Direct Flight:
British Airways

Over 500 pax to Chile (2018/2019):
Audley Travel

Scott Dunn /Imagine Latin America
Explore

Exodus

Cox & Kings

G Adventure

Between 100 and 500 pax to Chile (2018/2019)
Black Tomato

Wexas

Rainbow Tours

Inspiring Travel Company

Interface Tourism
Spain
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Tendencia de busquedas a Chile desde United Kingdom

2019 vs. 2020

2019
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Los graficos muestran la distribucidn del tiempo de espera desde que se inicid la busqueda hasta la fecha de salida.

Lead times busquedas a Chile desde UK

@ ODAYS
0-1WEEK
1-2WEEK

21.1% 2-3WEEK

3-4WEEK

1-3MONTH
3-6MONTH

10.5% 6-12MONTH

12-18MONTH

7.9% +18MONTH

2019 2020

Source: | lastminute.com Data WareHouse

FORWARD / TRAVEL INTELLIGENCE / OMEGA

www.chile.travel

@ O0DAYS
0-1WEEK
1-2WEEK
2-3WEEK
3-4WEEK
1-3MONTH
3-6MONTH
6-12MONTH
12-18MONTH

2021

Born from
hw lastminute.com
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Duracion de la estancia

Los graficos muestran la distribucidn del tiempo de estancia en Chile

Duracion de la estancia en Chile desde Reino Unido 2019 vs 2020 vs 2021

ODAYS
0-1WEEK
1-2WEEK
2-3WEEK
3-4WEEK
1-3MONTH
3-6MONTH
6-12MONTH

12-18MONTH

+18MONTH

2019 2020 2021

Source: _ Data WareHouse

/ Born from
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Tipologia de Audiencia a Chile desde UK
Los graficos muestran la distribucidn de busqueda por tipo de pasajero

2019 vs 2020 vs 2021 mercado UK

[

@ ADULT +KIDS

@ COUPLES NO KIDS
@ FAMILIES

@ FRIENDS

@ GROUPS

® soLo

@ ADULT + KIDS

@ COUPLES NO KIDS

@ FAMILIES
@ FRIENDS
2019 @ GROUPS plople] 2021

@ soLo

Fuente: _ Data WareHouse
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